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Use Messaging Arsenal to Blitz Potential Readers

10 Self-Publishing Tips to Get You Noticed 
Rockville, MD, Feb. 25, 2011 – The key to the literary castle has changed hands, giving self-published authors access to a world once dominated by agents and giant publishing houses. Success begins with a well-written, marketable product, innovative application of new media tools, and the discipline to plan and stick with a rigorous game plan.

Serious writers who aspire to get their work before a mass audience already know there are companies that will handle publishing, printing and distribution. Such companies have also divined that self-publishing is the way of the future, and that there’s money to be made as authors try to make the leap from creative writing to creative marketing. 

They will help for free to a point. Then the author has to decide whether to cough up cash for items like a press release, or a review by a reputable company. There are no guarantees, and such expenditures can run several hundred dollars. Moreover, these are generic tactics that may not distinguish a new author from his or her many competitors.

Here are 10 tips that can separate you from the pack.

1 – Build a map. Find readers from as many states as possible. Get them to read your first 50 pages, and then send back their: name, city, state, head shot, and one positive line about your book. Use Google maps to create a free map of the U.S. on your site, and plant pushpins to display the groundswell of support already underway. The Bella reader map is at: http://www.getbella.com/fans-of-bella/
2 – Hitch up a trailer. People like videos, so take your story, reduce it to half a dozen plot points, and find yourself a good videographer. Work together on a script and storyboard, and then get out of the way. The payoff can be substantial. Our trailer greets you on the homepage of www.getbella.com
3 – Massage your links. Take extra advantage of sites that let you shorten long links by adding a customized message. When steering readers to the Bella Amazon page, I used: http://amzn.to/catchingon.

4 – Add art to your excerpts. Every author lets you peek inside the cover. Sweeten the deal by illustrating your excerpts. It looks great and helps separate you from the clutter. Here’s what I mean: http://www.getbella.com/illustrated-excerpts/
5 – Make it personal. Your family loves you, but to prospective readers, you’re just another salesman. Add a personal touch with an author video. You can talk about your muse, the main character or pretty much anything else so long as it’s short (2 minutes max), and engaging. Here’s mine: http://www.getbella.com/about-the-author/
6 - Get Social. Create Facebook and YouTube pages, and tweet whenever you add new content, which should be about once a week. Three tips: make your content different on each site, cross-link all new posts, and think of ways to solicit user-generated content. Which takes me to number 7.

7 – Market overseas. Okay, that might be a stretch. Still, friends headed overseas provide you a chance to get a shot of your book beside a famous landmark, plus send a “message in a bottle.” That is, have your traveling friend leave the book at a busy café.  Inside the front cover will be your friendly note asking for a hand from whoever picks it up. Here’s more: http://www.getbella.com/travels-with-bella/
8 – Get busy rewriting. Effective marketing requires a willingness to recast the words you spent years putting in perfect order. A hard copy version of Bella is 254 pages. On the website, it’s three lines: Isabel Moss knew she might lose her husband when he went off to war. When the call came, she was almost ready. What stopped her cold was the second call. 
9 – Pay attention to the season. Over the summer, Bella was “beach perfect.” A few months later, with the holidays approaching, we saucily suggested that Bella was “looking good in stockings” this holiday season, and ran a homemade ad on Facebook with the book perched atop a Santa stocking from a local discount store.

10 – Don’t waste one email. Message your emails with active verbs and live links. Mine invite you to: Visit Bella on the Web: www.getbella.com; Friend Us on Facebook: http://on.fb.me/bellaFB; Follow Us on Twitter: http://twitter.com/wordsprof;

Watch Us on YouTube: http://www.youtube.com/getbella; Tumble with us at: http://stevepiacente.tumblr.com/; and, Read the Reviews on Amazon: http://amzn.to/catchingon
Background: Former veteran journalist Steve Piacente self-published Bella in 2010 and is using social media to promote his story of a professional tennis player who loses his sister on 9/11, joins the military, and dies under mysterious circumstances in Afghanistan.  Bella tracks the story of Isabel Moss’ fierce quest to uncover the truth behind her husband’s death and her relationship with reporter Dan Patragno. As Dan gets further into the story, he becomes personally involved with his source, violating one of the cardinal tenets of journalism and risking his career and family.   

Piacente serves as Deputy Communications Director at one of the nation’s largest federal agencies and is an adjunct professor at American University. 
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